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This is compilation of some of the advice and guidance found online to help organisations
improve their social media use.

For charities, social media is potentially an incredibly powerful tool to get the word out,
connect with constituents, rally support, and raise money.

But, like for any business, social media will only pay dividends for charities if they utilize it
properly. You can't just sign up for a Twitter account; create a Facebook Fan Page and then
watch the donations roll in. It unfortunately just doesn't happen that way.

Getting the most out of social media is hard work and requires patient diligence. But the
eventual rewards are potentially enormous. Below are some essential tips and things to
avoid for charities to get the most out of social media when promoting their cause.

Remember social networking sites don’t raise money, people do. People will become your
fundraisers if they are emotionally committed to your cause. Social media gives you the
chance to communicate with your supporters to build an emotional attachment. Don’t use
social media to advertise! Use it to tell your story!

Essential tips & things to avoid when using social media

 Develop a strategy.

Before embracing social media, it’s a good idea to make a plan. Outline what your
objectives are, and what outcomes you want. Identify your audiences and research
what social media platforms they’re most active on so you can make sure you are
best placed to reach them. Develop a short statement or a disclaimer explaining
what is acceptable behaviour and what is likely to get your post deleted. You should
explain that other users can potentially make a complaint about your post, or it will
be removed if it breaches the charities acceptable use guidelines. The charity should
draft an internal policy and make it available to the staff so there is a consistent
response.

 Customise your profiles.

You can add customized designs to social media sites such as Facebook and  twitter.
This is a good idea because it’ll help you keep the branding of your charity consistent
across all you marketing material, and your profiles are easily identifiable by users.
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 Be patient.

People can post negative comments are often frustrated or upset. Take time to plan
a level headed response, try to address the issue directly and not focus on any
perceived threatening tone or personal attacks. If you cannot control  the situation
and it can’t be changed, then say that, take time to explain why something is the way
it is. Or if it is something that can be changed, tell them you will take their views on
board.

 Remember: social media is a conversation.

No matter what social media sites or tools you use to promote the charity; twitter,
face book, it is unlikely that you will get very far until you realise that social media is
a conversation. Whatever you’re trying to achieve, and whatever you’re trying to
reach goals, the road is a two way street. It is important to continually engage your
followers and friends. Try not to just broadcast information, consume it as well; ask
your followers for feedback and ideas, and involve them in the decision making
process at your charity.  By creating a personal connection with your followers, you’ll
be more likely to turn those followers into fans i.e. people that will spread the word
and participate in future campaigns.

 Explore different social media tools.

It could be that twitter is more useful than facebook or that a blog is even more
useful. Work out what you want and what your community want. There are so many
applications that social media can be used for, including service delivery, fundraising,
crowd surfing, awareness raising, campaigning and advocacy. What suits the charity
the best?

 Promoting your social media feeds.

You’ve got your social media feeds set up, you’re using them regularly to reach out
to new supporters and you’re engaging with ones you’ve already got. However don’t
expect new followers and fans to start following you. Just because social media is
online communication, doesn’t mean that you can’t tell people about it offline. Take
advantage of every opportunity you get to promote your feeds by printing your
social media URLS on your business cards, placing links to your feeds on every page
of your website (ideally small versions of each logo), placing URLS on presentation
slides for any talks you give and adding URLS on your staff team’s email signatures.
Remember; creating a significant following on any of your social feeds will take time.

 Include links to your website.

In your bio or info you should add a link to your website so users can find out more
about your cause. Social media alone isn’t likely to help you raise donations and
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promote your cause but instead your social networking should coincide with your
overall digital strategy, including your website. Where possible you should link your
statuses and posts back to content on your website which as more depth about your
cause and where donors can learn more about the work you do. Your website should
also include links to your social media profiles so users can follow you .

 Be active and responsive.

Activity on the web is paramount. In order to keep your followers engaged, you have
to constantly keep your followers updated and engaged and respond to your
followers. Ideally, it is important to employ a social media or community manager
whose sole job it is to think how to keep activity levels on social media high and keep
people engaged. You could set up a schedule that assures you get new blog content
out a few times in the week.

 Be personal and authentic.

Since social media is about conversation, you should keep in mind that most people
would rather converse with a face rather than a faceless brand, so make sure your
social media profiles have personality and authenticity. You should tweet, post and
email like a real person. Always interact with your followers on social networking
sites as you. Remember you are talking with people not at them. For charities, the
social web is less about marketing and sales than it is about establishing
relationships and connecting with people on a personal level.

 Build relationships.

Social networking is all about building relationships and generating conversations.
You should actively communicate with other users and make sure you reply to any
messages that are sent to you. Try to balance out your content, do not bombard
people with requests for donations, and mix in some discussions around important
issues and interesting information.

 Encourage sharing.

One of the great things about social media is it power to spread information quickly.
By encouraging your followers and friends on social media channels to share
information about your cause or calls to action, they will have a greater potential to
spread virally to new audiences. The best way to encourage new followers to share
tweets, links and posts is to create an environment where sharing is valued. This
means two things: 1. consistently put out quality content and 2. Lead by example. If
you want your friends to share what you put out, you should share relevant quality
content.  You should also use your social media accounts to publish or link to content
from around the web in addition to your own content.

 Make social media an organisation-wide activity.
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If you want your charity to get a lot out of social media then you will get out of it
what you put into it. Everyone at the charity should make social media a part of their
daily routine. If everyone from the charity is connecting with people from social
media sites, you will be able to engage many times.

Terrible pieces of social media advice to ignore!

 ‘You need to be on every single social network’.

Especially if you have limited time and resources! Don’t spread yourself too thin by
trying to maintain an active presence on every single social media site. Research and
learn about the makeup of the audience that populates each social network so you
can figure out where you should focus. If the audience isn’t there, don’t waste your
time.

 ‘You don’t need email!’

Just because you have twitter or facebook doesn’t mean you should cancel your
email accounts! Social media didn’t make email marketing extinct; it just added
another integrated channel to make email even stronger. Remember as one of the
first steps in signing up for a social media account is usually to provide an email
address.

 ‘Your prospects aren’t using social media, so you don’t need to be
there’.

Remember, all your prospects are using social media, as 65% of adults use social
media. The age  profile that use social media is broad!

 ‘The more you publish, and the more sites you’re on, the better!’

Simply having your presence on multiple sites an spraying your content as much as
possible won’t work. Yes more content is better because it gives you more valuable
social media fodder, but you need to make sure that all content is high quality,
otherwise people will see straight through the poor material.

 ‘Use a tool that auto publishes your posts to all social networks at once
to save time!’

It is tempting to do this however it is also a terrible practice. Not only does it look
automated, but you should consider that different social media sites favour different
types of frequencies of content. For example images do really well on facebook and
you can post more frequently to twitter than to facebook or linkedin. Furthermore,
you likely have people who are following you in all three of these networks. With
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these points, you simply cannot auto publish the same posts to all sites at the same
time and remain effective.

 ‘Don’t get personal’.

Social media gives you the opportunity to share a bit more personality than your
website may allow. In fact personality is often what gets you noticed in social media.
Show personality behind your brand and people to make social media marketing
more lovable so people naturally want to connect and engage with you.

 ‘Don’t let your employees use social media’.

It is useless to try and keep your employees from using social media, even if you
block social media sites on their computer, they’ve got smartphones. Your
employees are your company, and they each have their own personal network of
friends and followers that can expand the reach of your content, messaging and
business in general. Instead of banning your employees from using social media, give
your employees guidelines for smart use.

 ‘Don’t respond to negative comments to protect your brand’.

If someone has said a negative comment about your brand, it’s out there; visible to
that person’s network or anyone searching for information about your company. By
not responding to negative comments, a small comment can spiral out of control for
lack of attention. Admit mistakes when you need to, and share how you’re going to
address any issues. a simple response can actually turn an angry detractor into an
appreciative promoter of your business.

 ‘Respond to every single negative comment’.

The last piece of advice was to basically pick your battles. Beware of negative
comments that are simply meant to get a rise out of you. Know when it’s
appropriate to step back instead of adding fuel to the fire.

 ‘All you need is social media’.

Social media does not replace other marketing strategies. Rather, social media is a
new channel for your marketing efforts and works best in conjunction with other
channels.

 ‘You can't measure social media’.

When you approach social media you should know what your goal is. Is it new leads?
Is it to increase the reach of your content? Whatever your goal, measure the
progress towards that goal. Measure how many leads came from social media.
Measure how many visits to your blog came from social media. Measure the number
of customer support phone calls against your social media activity.
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 ‘You should only publish messages about your company’.

If you’re only publishing messages about your company, your recent awards,
upcoming events, latest product releases friends and followers will not care! They
care about their own problems, their challenges, and their interests, so that’s what
you should write about.
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